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Harmonized Histories Data - The Netherlands

A new data source which has been added to the Harmonized Histories dataset is

now available:

e Country: The Netherlands
e Year of data collection: 2013
¢ N=10,255 (5,075 women, 5,180 men)

The Harmonized Histories is an international comparative dataset, which focuses on
fertility and partnership histories, created through harmonizing data from existing
surveys into one common format dataset. In addition, this dataset captures
information on the socio-economic status, place of residence, the childhood family,

and so on. Users interested in using this data for their research can apply here!


https://www.ggp-i.org/form/?utm_source=The+Generations+and+Gender+Programme&utm_campaign=a0e0e81572-EMAIL_CAMPAIGN_2018_12_16_10_06_COPY_01&utm_medium=email&utm_term=0_ee28a7b1ce-a0e0e81572-

Freedom of Choice — The Foundation of Family

Policies in Europe?

The GGP is one of the partners of the Expert Meeting: Freedom of Choice —

The Foundation of Family Policies in Europe? to be held 4th November at the
German Embassy in London. On occasion of this event, eminent

scholars, decision-makers, and experts from policy and civil society
organisations will discuss the future directions of family and reproductive health
policies in Europe, with a particular focus on the German and Great Britain

contexts.


https://www.etag.ee/wp-content/uploads/2019/06/ETAg_Research_Infrastructure_Roadmap_2019.pdf?utm_source=The+Generations+and+Gender+Programme&utm_campaign=a0e0e81572-EMAIL_CAMPAIGN_2018_12_16_10_06_COPY_01&utm_medium=email&utm_term=0_ee28a7b1ce-a0e0e81572-

GGP Pilot in Buenos Aires

As part of the GGP's expansion, we are happy to announce the new pilot of the

GGP to be conducted later this year in Buenos Aires, Latin America. This will
be the first time that the new centralized survey has been deployed in this part
of the world. This means that the new questionnaire has now been translated
into Spanish and it is already generating considerable interest across the
region. The hope is that many more Latin American countries will be joining the
new round of data collection, enabling comparative research between various

regions of the world that are experiencing low fertility.



CB and User Consultation

In preparation of the longitudinal questionnaire the GGP is planning a
consultation with the Consortium Board members and Users. Keep an eye

on our website in the coming weeks to find more information!

Upcoming Events



https://www.ggp-i.org/?utm_source=The+Generations+and+Gender+Programme&utm_campaign=a0e0e81572-EMAIL_CAMPAIGN_2018_12_16_10_06_COPY_01&utm_medium=email&utm_term=0_ee28a7b1ce-a0e0e81572-

« ECSR 2020, The European Consortium of Sociological Research
Annual Conference, Amsterdam, 1-3 July 2020

« EPC 2020, the European Population Conference, Padua, 24-27 June
2020

o 1st SAA, the Sequence Analysis Association first International
Conference, Milan, 10-12 June 2020

e SLLS 2020 10th Society for Longitudinal and Life Course Studies
Conference, Vilnius, 5 - 7 October 2020
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The GGP is partly funded by the Horizon 2020 Research and Innovation Programme under grant agreement

n° 739511 for the project Generations and Gender Programme: Evaluate, Plan, Initiate.
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